
 
 

Job Description 
 
Role:     Creative (Marketing)  
Reporting to:   Head of Platform   
    
 
 
Overview: 
 
VICE is the world’s preeminent youth media company and content creation studio. Launched in 1994, VICE 
now operates in over 30 countries and distributes its programming to hundreds of millions of viewers across 
digital, linear, mobile, film and socials. VICE includes an international network of digital channels, a television 
and feature film production studio, a magazine, a record label, an in-house creative services agency, a 
book-publishing division and a new 24-hour TV channel, VICELAND, launched in in the UK and Ireland in 
September 2016. 
 
Role & responsibilities: 

 

 Develop creative concepts for advertising campaigns promoting VICE Media’s platforms, products and 
film releases that work across different marketing platforms and formats 

 Pitch ideas to the Heads of Marketing and Social and write concise creative briefs for other relevant 
departments 

 Work with the design, post production and marketing teams to manage the creation of all assets from 
conception to completion 

 Evaluate designs and provide useful feedback to ensure the best quality output 

 Write compelling copy that effectively sells each asset or campaign 

 Oversee photo or video shoots where necessary 

 Work alongside the Head of Marketing to develop effective distribution strategies for promoting each 
creative concept 

 Work across multiple projects, with strict internal deadlines, simultaneously and efficiently 

 Ensure all assets are consistent with the overall brand’s tone and design guidelines 

 Constantly make suggestions based on past performance to improve the quality of future campaigns  

 Consistently suggest innovative ideas that push the VICE brand forward 

 

The ideal candidate will have: 

 

 At least 2+ years’ experience managing creative advertising projects within a media environment 

 Strong conceptual thinking ability 

 Strong copywriting ability 

 Extensive knowledge of design and video production software 

 Extensive knowledge and experience in art direction 

 Good knowledge of brand marketing strategy 

 Strong knowledge of the VICE brand is a must 
 

 
Other: 
 

 To undertake such other tasks including general administrative duties as may be required from time 
to time 

 To be an ambassador for the business at all times. 



To apply please email a brief cover note and CV, with the reference “Creative” in the subject line to: 
ukrecruitment@vice.com. Please include your notice period and salary expectations in your application. 
 
We look forward to hearing from you! 
 
If you do not hear back from us within one month of applying then unfortunately your application has been 
unsuccessful. Thank you once again for applying and we wish you success in your future career.  
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