
 
 

 

 

 

Job Description 
 
Role:    Deputy Editor 
Reporting to:  Editor in Chief   
    
 
 
Role: 
 
Over 35 years, i-D has carved its position as the premiere source for fashion inspiration, and in 2012, 
joined the VICE Media family to expand VICE’s reach into digital fashion content. i-D has come a long 
way since its beginnings as a hand-stapled magazine and has developed into a leading video-driven 
platform, documenting fashion, music and contemporary culture from around the globe. i-D reaches 
an ambitious and creative audience, offering access to the most inspiring names in fashion and 
exploring everything from high-end couture to underground style scenes. 
 
Responsibilities: 

 To assist the Editor-in-Chief in the creative development of i-D across print and digital.  

 To conceptualise, commission, write and edit copy for i-D at a world class standard.  

 Manage editorial budgets across print and digital 

 To oversee editorial meetings and planning alongside the Editor-in-Chief.  

 To write short form and long form features across every section of i-D.co.  

 To conduct interviews for the site and the magazine.  

 To work alongside the Senior Fashion Editor and Senior Designer in commissioning the front 
and back sections of the magazine under the supervision of the Editor-in-Chief and Creative 
Director.  

 To approve all text, fashion credits and production credits on the magazine before sign off 
by the Editor in Chief.  

 To instigate themed weeks in response to events and moods in contemporary culture, and 
to support the magazine’s theme coinciding with the issue’s shelf date.  

 To edit, rewrite and sub copy for the site and magazine as needed. 

 To upload stories to the CMS as and when needed.  

 To ensure the editorial calendar is up to date and planned.  

 To mentor and develop junior members of the team.  

 To provide an unrivalled insight into what is happening in contemporary culture and for this 
to be reflected in the content of the site and the magazine.  

 To establish strong and fruitful relationships with PRs.  

 To be a fastidious fact checker and guarantee no story runs without being 100% factually 
correct and 100% original content.  

 To ensure all content is written in i-D house style, with wit and personality.  

 To monitor competitor fashion sites and keep up to speed with digital and industry 
developments.  



 To promote i-D as a digital-first, innovative fashion brand within the fashion industry.  

 To work with the advertising department to ensure a good balance between commercial 
obligations and creative integrity.  

 To attend brand meetings with the advertising department as and when needed.  

 To provide ideas and inspiration for other departments (for example co-branded / 
advertising projects) when needed 
 

The ideal candidate: 
 

 You’ll be an experienced editor, previously on a major fashion title with 4-5 years’ 
experience. 

 You’ll have a fantastic contact book and deep understanding of the industry.  

 Great ideas, exceptional editing skills and a good writer a must! 
Other: 
 

 To undertake such other tasks including general administrative duties as may be required 
from time to time 

 To be an ambassador for the business at all times. 
 
 
 
To apply please email a brief cover note and CV, with the reference “i-D Deputy Editor” in the 
subject line to: ukrecruitment@vice.com. Please include your notice period and salary expectations 
in your application. 
 
We look forward to hearing from you! 
 
If you do not hear back from us within one month of applying then unfortunately your application 
has been unsuccessful. Thank you once again for applying and we wish you success in your future 
career.  
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